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content planning for 2018



Introduction
Regular, relevant and fresh content is great not just 
for the readers and users, but it keeps the SEO bots 
happy and boosts you up the ranks. A solid content 
strategy will stand you in great stead for the year. 
Knowing what’s coming and anticipating it in 
advance gives you the upper hand and puts you  
in control. 

Creating your content strategy is a case of plotting 
your year according to trends in your industry 
and key dates that might affect your consumers 
investment habits. Here we give you a head start  
by highlighting some key dates and how to 
maximise on the opportunities they present. 



JANUARY National Storytelling Week
27th – 3rd Feb

Key messaging, USP, social strategy, 
newsletters, web content, blogging, 
photos, logo - it all starts with a story. 
Your story. Your brand story gives 
clarity to the whole business and 
informs all that you do so take the 
time to tell it, record it and distill 
what you need from it. 

New Year’s Day
1st

It’s resolution time people. Let your 
fi rst promise be to stick to the schedule. 
Plan, strategise, know yourself, know 
your audience and let your content 
strengthen bonds and boost your 
growth. Map out your business year 
and include industry events, busy 
periods, holidays, product launches etc. 
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FEBRUARY Shrove Tuesday
13th

Pancake day means exploring the oddities of 
your team. With social media you can share 
your snaps of your people enjoying their 
variations on the theme and asking your 
followers to join in. Do you fl ip or fry? Do you 
make ‘em fat or thin? Sweet or savoury? 
The possibilities for hashtagging are endless!

Valentine’s Day
14th

Anonymous valentines are pretty exciting, 
but don’t let your true love be a mystery. 
Knowing your customers is your number one 
priority. If you don’t have a customer persona 
in place, take some time out to work on one. 
The Xtensio customer persona is a good 
place to start.

Random Acts of 
Kindness Day
17th

This one speaks for itself and though random 
acts of kindness should really be carried out 
without cynicism or a marketing ploy, sharing 
your good deeds will encourage others to do 
the same so don’t be shy. 

Fairtrade Fortnight
26th – 11th March

The excellent impact of fair trade is the aim of 
the game this week. If you’re an ethical business 
you’ll want to shout about your involvement 
and get others involved too. Run an event, have 
a sale, tweet about your fairtrade aims and 
objectives and get your community on board.
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MARCH World Book Day
1st

Those with kids will know this is the day we 
dress up as our favourite characters and writers 
from the world of books - a perfect picture 
opportunity! Make sure your words and writing 
are also up to scratch by checking your tone of 
voice and brand language.

Mother’s Day
11th

Another snap-happy social opportunity here. 
Pics of you and your team as babies with your 
mums, or the perfect breakfast-in-bed recipe. 
Remember to run off ers and deals early if 
you’re the kind of business that can benefi t 
from a bit of mum love. 

Easter Weekend
30th – 2nd April

Chocolate and indulgence are the themes for 
this weekend. Share your chocolate recipes, 
activities and events. What are your 
consumers into? Can you off er them some 
healthy alternatives? Or just dive in and go 
full-egg crazy. 



APRIL April Fools Day
1st

The opportunities for shenanigans 
are endless. But word to the wise! 
Know your audience. Humour is 
super subjective and can often be a 
stumbling block! But if you know who 
you’re talking to and you’re sure of 
their collusion, g’head and pull out 
the pranks. 

World Health Day
7th

Wellness and self-care, despite being 
fashionable buzzwords of the time, 
are genuinely important to business, 
for obvious reasons. We like to have a 
healthy snack shop on the go at HQ 
and we love our smoothies here at 
GP, with each of the Peaches having 
their own signature blend!

Responsible Business Week
23th – 27th

If you’re reading this and you’re a Giant Peach fan, you’re probably into the 
idea of being responsible in business. Our BareAll events celebrate being 
successful while doing good business so this week is an event we fully support.



MAYMay Day Bank Holiday
7th

May Day celebrations vary from community to community 
so this is your call to get local. Support the local traditions, 
run an event of your own to showcase what you do and get 
people involved. People buy from people so always take 
the opportunity for social interaction.

National Vegetarian Week
14th – 20th

We’re big into eating. Every Friday we commune and one 
of the Peaches cooks up a storm #foodiefriday. Bonding 
and scoffi  ng is great for the business culture and on this 
particular week you can try a meat-free munch. Invite your 
followers to join you and share their recipes and pics of 
their culinary creations. 

Spring Bank Holiday
28th

The jury’s still out on whether tweeting and posting is as 
eff ective during holidays. But the data’s not conclusive 
so better safe than sorry. If you’re not working, use a 
scheduling tool to make sure you stay connected.  



JUNEWorld Environment Day
5th

One close to our hearts! Make some small 
changes with big impact. Buy local, eat organic, 
use eco products in your offi  ce - turn the lights 
off ! Make bigger changes with bigger impact 
by getting in touch with The Planet Mark to 
see how you can reduce your carbon footprint 
as a business.  

International Yoga Day
21st

Wellbeing in our offi  ce is paramount. We love 
a bit of a stretch and have a weekly yoga session 
in the offi  ce. If you fi nd yourself overwhelmed or 
overworked, take a leaf out of Rooted London’s 
book and take a moment to honour your 
breathing, just 5 minutes can reduce stress. 

Wake up to Organic
13th

We love this initiative. Three of our favourite 
things - saving the planet, independent 
retailers and eating. Join the movement as 
your local small food business off er up their 
free ‘mini organic’ breakfasts with the aim 
of showing just how easy it is to switch to 
organic food. 

Social Media Day
30th

Have a read of our guide to being sociable and get 
your social skills up to scratch. Take an inventory of 
what you’ve got going on. Have a spring clean: are 
your hashtags eff ective and returning good chats? 
Are you following dead accounts? Could you be 
more proactive with some key relationships?

Fathers Day
17th

Be unique and show your personality with 
this occasion. Everyone’ll be cashing in so be 
diff erent. How does your product or service 
tie in? Use social media to celebrate the men 
in your lives, put your own twist on it - engage 
your followers and ask them what they’re up to. 



JULYFlex on the Beach

This time of the year can be tricky for 
families with childcare responsibilities. 
Flexible working makes life that bit
easier. If you’re an employer think 
about off ering later starts or earlier 
fi nishes, compressed hours or working
from home options. Trust your 
employees to manage their own 
workload and you’ll get an engagement 
return you can’t put a price on.  

School’s Out for Summer
26th

July brings the end of term into 
full-swing summer hols. Knowing 
your audience means you can gauge 
what they’re up to. Will they be 
jet-setting off  on holidays? What 
can you off er them if so? Will they 
be juggling childcare? How can you 
make their lives easier? Address their 
preferences and lifestyle - show them 
you care. 



World Photo Day
19th

Create emotional connections with 
strong images. Visuals are the fi rst 
point of contact online and the trend 
for 2018 is bigger is better. Every 
picture on your site tells your story. 
Represent your product, work space, 
culture, team and ethos with beautiful, 
bold and on-brand photos and video.

Bank Holiday
27th

Ah the summer bank holiday! 
Festivals, picnics in the park, family 
fun! Content this weekend should 
reference your customers’ social 
habits. Consider a deal to make their 
bank holiday easier e.g. free delivery 
to avoid shopping detours. Make 
the most of the light and use social 
media to share snaps that refl ect your 
personality and show followers how 
you like to kick back. 

AUGUSTWorld Photo DayAUGUSTWorld Photo DayAUGUST



SEPTEMBEROrganic September
1st – 30th

The highest standards of animal 
welfare, no pesticides, no chemicals, 
no GM ingredients and cutting-edge 
farming methods that benefi t the 
planet and the community. Try organic 
in September and you’ll be making a 
diff erence. 

100 Days to Christmas
16th

I know. We’re sorry. But now really 
is a good time to put some thought 
into your festive campaign. Will you 
need additional capacity to plan and 
execute your social? Do you need 
design or copy? Would engaging a 
digital partner make life easier and 
bring increased results. Get in the 
xmas spirit now!

Back to School
3rd

As parents around the UK breathe 
a collective sigh of relief, the 
atmosphere in the country shifts into 
action stations. As a business you can 
focus on new beginnings and fresh 
starts. Now is a good time to review 
the year - successes and learnings and 
start planning the future - goals and 
objectives. 

British Food Fortnight
23rd – 8th Oct

As a food business, you can shout 
about provenance and products with 
this two-week celebration of British 
wares. Events, fares, drop-ins and 
pop-ups are all part of the party and 
you can get involved if you have 
something to tout or shout about.  



World Smile Day
5th

Say cheese! World Smile Day is about 
doing good things. It’s a great social 
opportunity. Get your team involved 
and do some random acts of kindness, 
or a bit of charity work. There’s loads 
to choose from and it’s a great way to 
get out into your community. 

Halloween
31st

The perfectly simple opportunity to 
show your silly side. Dress up, take 
pics, post them on the internet. You 
could even be a superhero for a day!

OCTOBERWorld Smile DayOCTOBERWorld Smile Day HalloweenOCTOBERHalloween
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Bonfi re Night
5th

The pinnacle of autumn cosiness! Wrapping up and lighting a 
fi re. At this time of year people start to think of cooking hearty 
recipes, roasting and toasting things and hunkering down. Use 
your platforms to share your fave bonfi re night recipes or how 
you like to embrace the hygge. 

Black Friday & Cyber Monday
23th & 26th

Consumers are ready to spend. But as an ethical business, your 
consumers are more discerning. At this time of year you still 
want customers to invest in your products and services but you 
don’t have to sell your soul to do it. Stick to your values, use your 
diff erence to tell your stories and your base will thank you for it. 

NOVEMBERBonfi re NightNOVEMBERBonfi re Night
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Winter Solstice
21st

Our beautiful barn is based in the 
heart of the Wiltshire countryside, 
so winter solstice for us means 
Stonehenge! The shortest day of the 
year, it marks the beginning of winter 
so a great time to get all sorts of 
winter-themed interaction going. 

Christmas Day
25th

Merry Christmas everyone! Schedule 
a themed post - something team-based 
and friendly - christmas jumpers, santa, 
reindeers, your christmas playlist or 
favourite festive apps - whatever you 
choose, keep your audience in mind 
and have fun with it. 

Boxing Day
26th

It’s sale time! With barely enough time to digest the turkey sarnies, your 
customers are out for a bargain. Give them what they’re after! And make it easy 
for them - get your ecommerce, user experience (UX)  and (UI) in order so the 
transition from desire to purchase is super smooth. 

DECEMBERWinter SolsticeDECEMBERWinter Solstice Christmas DayDECEMBERChristmas Day



Beautiful, intuitive web experiences is just one piece of the puzzle. 
We create strategies that drive growth, campaigns that ignite fires, 
content that connects. We bring your story to life with breathtaking 
visuals, instinctive ecommerce and intuitive design that converts 
visitors to loyal fans. Your vision, ethics and personality embedded 
in an immersive digital experience.

Giant Peach, Units 6 & 7
The Chapel Barnyard, Wylye
Wiltshire
BA12 0QQ
01985 248 169
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